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Abu Dhabi Market Demands a Presence, Say Exhibitors at 
3rd Abu Dhabi Yacht Show

A relationship-dominated market means clients prefer doing business with familiar brands
Abu Dhabi, 26 March 2011 – Major players in the global yacht-building, brokerage and charter market rallying to the third edition of the Abu Dhabi Yacht Show (ADYS), say the Gulf’s long-term potential makes a presence in this market non-negotiable.

“The Gulf is a very relationship-dominated market. A satisfied client almost certainly means return business and several referrals. While this may not be the best time to buy a boat in the Middle East, companies know that when the time is right again, clients will go to the brands they have an affinity towards,” says Andy Treadwell, Managing Director, Informa Yacht Group, organisers of the show.

The UAE capital has staked its claim on the title of regional yachting hub. With strong investment into leisure boating, marina infrastructure, the support and service industry and all-round destination development with projects such as Saadiyat Island and Yas Island (currently hosting ADYS at its flagship Yas Island Marina), major global yacht brands and shipyards know that a first-mover advantage in this market holds the potential to reap long-term benefits.

“This is not a foot race, it’s a marathon, we are in it for the long-haul,” says Daryl Wakefield, President, Westport. The American shipyard, which currently has four builds in the region, is a third time participant at ADYS. “Brand building plays a large role in terms of what we wish to accomplish with a presence at the Abu Dhabi Yacht Show. This is a growing market for us and we want to continue to build our brand in this region.” 

Exhibitors at this year’s show unanimously say that the market demands a presence from the biggest players in the industry.  “Edmiston is one of the world’s leading yachting companies. With an international presence, the company services clients all over the world. With specialist expertise at the top end of the yachting sector, the Middle East has always represented an important market for Edmiston both in terms of sales and purchase, as well as yacht charter and management,” said Jamie Edmiston, Director, Edmiston & Co. 
“The Abu Dhabi Yacht Show provides Edmiston with a strong platform to communicate with new and existing clients; and the stunning surroundings of the Yas Marina Circuit provide a great backdrop,” he added. Edmiston is a third-time participant in ADYS, exhibiting the 54m super yacht Moonlight built by Benetti and offered for sale by Edmiston at an asking price of US$15 million. 
Another return participant, Italy’s Mariotti Yachts, says the company is interested in this region and sees the Abu Dhabi Yacht Show as a partner in this endeavour. “This is the third year we have returned to the show and we wish to be back. Although we are still working to have an agreement in the Middle East, we see it as potentially a very important market. A yacht is an investment and Gulf clients in particular pay a lot of attention to the details – they are very involved clients,” says Giangiacomo Zino, Business Development, Mariotti Yachts. 

“Buyers from the region appreciate and value an involved approach which is why we feel our company would be a good fit in this region. You need to invest the time to get things right in the Gulf and only companies who are willing to do so will succeed here,” added Zino. 

ADYS is held under the patronage of His Highness Sheikh Mohammed Bin Zayed Al Nahyan Crown Prince of Abu Dhabi and Deputy Supreme Commander of the UAE Armed Forces, and is sponsored by Abu Dhabi Tourism Authority (ADTA), with Yas Hotel as the official hospitality partner and Blancpain and HSBC Private Bank as the show’s Platinum sponsors. 

The Abu Dhabi Yacht Show 2011 takes place from March 24-26 at Yas Marina. Show timings run daily from 3pm to 9pm. For more information on event schedules and highlights, please visit www.abudhabiyachtshow.com .
-Ends-

Editors Notes:
Abu Dhabi Yacht Show 
The launch of the superyacht-centric Abu Dhabi Yacht Show in 2009, driven by Abu Dhabi’s ambitions to become one of the world’s leading marine leisure and yachting centres, has without doubt provided an international focus on the large yacht business in the Middle East.
· Over 7,000 participants from around the world.
· 140 exhibitors from over 30 countries.
· 31 Superyachts from 25m to 100m.

· A number of multi-million dollar deals agreed

· Incorporates a high class exhibition and conference, as well as several other luxury lifestyle events.

· Invitation-only event for the world’s highest net worth individuals.

· The show is a focal point for the yachting industry, where top professionals gather together to discover this new marketplace with vast un-tapped potential.

For more information and full exhibitor list, please visit the website: www.abudhabiyachtshow.com 

The Informa Yacht Group: Global Leaders in Yachting Events

The Informa Yacht Group is part of Informa Plc and encompasses all the company’s leisure marine events.

Informa is internationally renowned as a leading provider of information and knowledge via a wide spectrum of media. The company is also the largest publicly-owned organiser of exhibitions and conferences in the world, with an output of over 10,000 events held annually. .

As the world’s leading organiser of business-to-business yachting events, Informa Yacht Group offers an industry-specific marketing platform for the luxury yachting and lifestyle sectors, through a global portfolio of exhibitions, conferences, regattas and other events including:

· The Monaco Yacht Show 

· The Abu Dhabi Yacht Show 

· The Superyacht Cup, Palma & Antigua 

· The Superyacht Cup Special Edition, Cowes 2012 

· The Phuket International Boat Show 

· The World Yacht Racing Forum 

· The Yacht Racing Design & Technology Symposium 

· International Superyacht Coatings Conference 

· The Asia Superyacht Conference

· The ICOMIA World Marinas
Conference

· The Singapore Yacht Show

· The Marine Tourism and Boating in Asia Conference


For further information on the Informa Yacht Group, please visit the website www.informayachtgroup.com
For more information on Yas Island, please visit the website www.yasisland.ae 
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